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ARTICLE INFO ABSTRACT
Obijective: The effect of motivating and inhibiting factors on the formation
Article History of online shopping attitudes and intentions from the Ocala online store
Date Received: 3 December 2024 among employees of Behnoosh Iran Company. Research methodology: The
Date Revised: 10 April 2025 present study is applied in terms of purpose and descriptive in terms of data
Date Accepted: 8 May 2025 collection method. The statistical population of Behnoosh Company
Date published: 20 July 2025 employees, who are customers of the Ocala online store, is 264 and the

selected sample size is 156 people. The required information was collected
through a questionnaire, and SPSS24 and Smart PLS; software were used to
analyze the information and test the hypotheses. The analysis of the findings
from the questionnaire was carried out at two descriptive and inferential
levels, and the conceptual model of the research was examined using
various statistical tests and the related hypotheses were tested. Results: The
analysis of the findings from the questionnaire was carried out at two
descriptive and inferential levels, and the conceptual model of the research
was examined using various statistical tests and the related hypotheses were
confirmed. Conclusion: The results of data analysis showed that utilitarian
values mediate customer attitudes and influence the tendency to shop
online.
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